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Nearly half of Ireland sees inequality in both pay & career opportunity

Unequal pay remains
widely perceived

Nearly half of Irish adults (48%)
believe men earn more for the same
job, while 38% believe pay is broadly

equal. Just 2% believe women earn

more, showing that perceptions are
far more likely to point to male

advantage than female advantage.

REDC

Women see a much Career opportunity perceptions

sharper pay divide have barely shifted
Women'’s views differ sharply from The view that women have fewer
men’s: 56% of women believe men career opportunities has changed
earn more, compared with 39% of little, easing from 49% in 2021 to

men. Meanwhile, half of men (50%) 47% in 2026. Only 7% now believe
say pay is equal, versus only 26% of women have more opportunities,

women revealing a clear gender suggesting the perceived imbalance
perception gap. remains firmly established.

Ireland sits between global
and European sentiment

Ireland’s 47% is above the global
average of 42%, but below Europe'’s
51%. Among Irish women, concern
rises to 59% above the 52% global
female average, though below
Europe’s 63%.



Nearly half of Irish
adults believe men
earn more for the

same job than women
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Views on equal pay are divided, 56% of women
believe men earn more, compared with 39% of men

Perceptions of Gender-Based Pay Differences in Ireland
39%
48%
56%
04
04
04

Total Male Female

B Men earn more for the same job

B Women earn more for the same job

Both earn about the same for the same
job

B Do not know / no response




Equal pay concerns peak among older women

Nearly two-thirds of women aged 55+ believe men earn more for the same job.

Perceptions of Gender-Based Pay Differences in Ireland by Gender/Age

W Men earn more for the same job
B Women earn more for the same job
B Both earn about the same for the same job

W Do not know / no response

Females Females Females
18-34 35-54 55+

Male Male Male
18-34 35-54 55+

Total
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der pay gap than the world overall

IVES a WI

Ireland perce

Perceptions of a gender pay gap are stronger across several European markets, while Ireland compares more favourably at 48%,

versus the European average of 55%.

8%

34%

European Average | 55% 3%

Perceptions of Gender-Based Pay Differences - % within TOTAL population

M Do not know / no response
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Only one in four Irish women believes equal work attracts equal pay,

tly lower than global average

Ican
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8%

European Average | 67% 2%

Perceptions of Gender-Based Pay Differences - % within FEMALE population

M Do not know / no response
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Five years, no evident
progress: 47% of Irish
adults still believe
women have fewer
career opportunities
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Perceived career opportunity gap persists in lreland

Gender Equality in Career Opportunities in Ireland
2021 2022 2023 2026

Women have more

opportunites

Women have the same
opportunities

11%

%

37%

Women have less
opportunities

Do not know / prefer

0,
not to say St

5%



Women are more likely than men to see unequal career opportunities

Older adults are also more likely than younger adults to perceive unequal career opportunities.

Gender Equality in Career Opportunities in Ireland by Demographics

Total Male

Women have more opportunities

Women have the same opportunities 36%

Women have less opportunities

Do not know / prefer not to say
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der than the global average

% of Irish adults believe women have fewer career opportunities than men, above the global average of 42%, but slightly below the

European average of 51%.

ty gap is wi

d opportuni

S perceive

Ireland’

47

7%

51%

European Average | 7% 35%

- % within TOTAL population

1es

Gender Equality in Career Opportunit

. elleod)

M Do not know / no response

B Women have the same opportunities Bl Women have less opportunities

I Women have more opportunities

JHewusg
%L %TS %Y R SPUSiON
046 %29 T
oY 04LS 0pYE o A
%8T 0%59Y [Yx43 PyRs Puciod
07 04S¢ %9 PyEe Pueltd
7 0625 s e
%L ) TR
%8 299 %e Py SIS
07 %29 06T Ol et
_o%_e_- -
4 %7 %Y %03
%8 9465 0657 040
T 046¢ %19 046 [
b< 046% 046¢ 046 [k
%Lt YK 08T 040T ekl
0< 0hcE YA 060T Buoy buoH
0ot %697 %68€ 060T [
6C 040T %.9 060T [etiiat
67 0425 06EE 20T
6¢ 04,6% %3E 040T 031N
o 045 %T 040T [ax
%8 048"Y 06EE 0,7 [iiclasad
049 %77 %48¢ 04TT ureds
0C 2485 0467 06TT (DR
6L 04?7 %6 05T e
0 %8¢ %89 %77 (ke
67 %72 9685 07T [REAL
6T 046T %99 07T ki
%6 %9¢ 0407 07T [y
0¢C 0p5¢ olY 00T [RE
pIHOT oY7L %9T sauddijiyd
%8 043¢ 06LE 06T euiuably
07 %3¢ %Y 0lT [k
0 %9% 045¢€ 0%aT e
6t 96ct %97 ot
, %9¢ 60" e
0¢ %40% 0t A
o< 045CS 040¢ 0492 Asspny
HT %bT 0425 %492 eisauopu|
0Tt 046t 0T %9¢€ 2J10AIP 239D
67 %QT 040 ol 032010
DS 04T 040" %

11

REDC



Six in ten Irish women see fewer career opportunities, above 52%

globally

7%

63%

European Average | 3% 27%
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Sample and Methodology

Methodology:

The WWS (WIN Worldviews Survey) is a study conducted every year with the purpose to
measure people’s thoughts, expectations, worries and perceptions related to relevant topics
for society and business.

Sample Size and Mode of Field Work:
A total of 45,000 people were interviewed (No data for Georgia and Latvia for this report). The
fieldwork was conducted between : 27th November 2025 to 13th February 2026. The margin of

error for the survey is between 4.4 and 2.5 at 95% confidence level.

The global average has been computed according to the share of the covered adult population
of the surveyed countries.
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About the WIN Survey

Media enquiries (worldwide data) Local media enquiries (Irish data)

Elena Crosilla, WIN Coordinator Sakshi Murarka, Associate Director, RED C Research
+39335.62.07.347 +3531 8186316

E-mail: coordinator@winmr.com E-mail: Sakshi.Murarka@redcresearch.ie

About the WIN Survey

The Worldwide Independent Network of Market Research (WIN) is a global network conducting market research and opinion polls in every continent. RED C Research are the

I[rish members of the WIN network.
Our assets are:

o Thought leadership: access to a group of the most prominent experts and business entrepreneurs in Market Research, Polling and Consultancy
o Flexibility: tailormade global and local solutions to meet clients’ needs

 Innovation: access to the latest strategic consultancy, tool development and branded solutions

o Local experts: access to a network of experts that truly understand the local culture, market and business needs

 Trust: highest quality of talented members in all countries covered

Over the years, WIN has demonstrated wide competences and ability to conduct multi-country surveys following the highest standards requested by the market. The
accumulated expertise of the Association is formidable: Third World issues, advertising and media research as well as retail, economics, and corporate research.

REDC
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Questionnaire — Equal Pay Day

Q16. In Ireland, do you feel that men earn more for the same job, women earn more for the same job, both earn about the same for the same
job? (2019) (SPSS-Q16)

1. Men earn more for the same job
2. Women earn more for the same job
3. Both earn about the same for the same job

99. Do not know / no response

Qz17. InIreland, do you think women have the same opportunities, more opportunities or less opportunities than men in job opportunities and
career? (2021, 2022, 2023) (SPSS-Qa7)

1. Women have more opportunities
2. Women have the same opportunities
3. Women have less opportunities

99. Do not know / no response

REDC
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THANK YOU

For more information please contact:

Sakshi.Murarka@redcresearch.ie

REDCRESEARCH.COM

RED C RESEARCH & MARKETING LTD
DUBLIN : IMI Campus, Sandyford Road, Sandyford, Dublin 16, Ireland, D16 X8C3
LONDON: 5.01 The Place, 175 High Holborn, London, WC1V 7AA
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