Five by Five is an

independent creative
and innovation agency.




We're a diverse group of
creative problem™soiVers on
a mission to make a
positive impact on business
and society.
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We partner with global and regional clients
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fivebyfive

Creative problem solving



Two different male audiences

CHARLES
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Charles Tyrwhitt



“My aim has always been to
provide men with the best
quality clothing. No
compromise... on quality. Or
value. Or service”

r o Nick Wheeler, Founder,
"’! Charles Tyrwhitt
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Target audience

... men like James Sanderson










Audience truth

fivebyfive

Source: Zalando consumer survey



'~ easily accessible to every m

confidence and style shoul
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Audience truth




Functional benefit
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Emotional benefit

Functional benefit
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The proposition

Clothes with confidence stitched into every seam



A dialogue built on empathy and shared values

CHARLES TYRYWMITT

COMETH THE HOUR,
COMETH THE MAN
IN THE CHARLES
TYRWHITT SHIRT.

) » |

OCUR NEW SIGNING
ISN‘T YOUR AVERAGE JOE,

SJOSBUTILER

fivebyfive

HE’'S GOT A
LOT ON HIS
SHOULDERS.

INCLUDING
ONE OF OUR
NICE WASHED

OXFORDS.

| AJDSBUTTLER




fivebyfive

B 1437 '
Work from home.

Work from office. \ /
Work from 14.40 ”

to St Albans.
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Giving customers a nod and a wink as they shopped

PLEASE

LEAVE THESE
PREMISES

k‘ SMARTLY. |
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fivebyfive
Speaking like a fan not a sponsor



http://drive.google.com/file/d/1DLxhnZoVuTuK8d5H6pjbqsBPsPTFhmTK/view
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Screwfix
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Helping tradespeople get the job done
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______Tradies are proud of the job, but it’s tough

-

“These timber panels last year cost £56, this year they're £129
each and there's a limit to how much you can pass on to the

customer because you just won't get the work so it comes out of

~
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“You look back and say ‘I built that’.
We drive around and spot the jobs
we’ve done.”

GARY, MULTI-TRADE

your profits.”

LEE, CONSTRUCTION

( h

“It’s like losing money having to leave a
job to go and collect items as | cannot
charge for my time if I'm off site.”
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“Customers are getting hit
because interest rates have gone
up ...they’ve decided to ease off”

- /
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fivebyfive
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“Reputation is everything
in this industry. | want to
make sure I'm known for
doing quality work.”

DAVID, PROPERTY MAINTENANCE
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Sources: Rapid Sprint Qual Insight Telephone Survey (November 2021) / onlinetradesman.ie / checkatrade / BBC
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In category, communications can be one-dimensional

B Selzo Bubdurs Werehaase
troime
tow
Wickes ck ¢ 19 B g vt rou sexd b o
B pensund qxtnmv Trede g
Ipens

Lty 13: RERT66 27 031500

Shon the Wickes Lifestyle Kitchen 2nd Jonery Event ard save soday.

BUY BOTH SAVE AN EXTRA £20

Eewe Cybl Eem

WICKES SO LK WICKES.COUK

Sheoa Kitchens

4 BIG % g
OUSE DE selcol-itr:
o0 PARANCE | 0 TReALs

June & julv Offers Sekzo Trivher Bulding & Rondng Offers
' ;
©10%OFE . I % & o

.70% 0l |

/77, 0 = | OURLATEST

Seagull handy brush ; : s n E ALS
o on Lighting, Hand Toals, s P or l

Workwear, Test Equipment, e S rEre - x
o Py and / Cables s /) nNermostats
Power Tools, Heating & more! byt Cameras

GOOGLE NEST - 4 o
SMART ELECTRICAL ‘30 £120 <150
PRODUCTS lA(:H Facw sacs

s General Purpose Pl
Shep No 2440 %1220 % 18mm Y




T\

l
__ Tradesp opIe =
uIt|d| ensf -

Dropping the kids at school
Filling time on social media
Talking about their sports team

Bantering with the gaffer

Calling their mum
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fivebyfive

Launching a new service for Tradies
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Audience truth

« N

“It’s like losing money having to leave a Finance in the #1 concern for
job to go and collect items as | cannot the trade.
charge for my time if I‘'m off site”

< J

Sources: Rapid Sprint Qual Insight Telephone Survey (November 2021) / Mental Health in the Trades (May 2022)
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A new 60 minute delivery service vy W
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fivebyfive

The proposition

Don’t stop. Sprint.



It’s all about finding the fun

fivebyfive


http://drive.google.com/file/d/1dyddGS3wDD5R9M7pTB8XcNzDYof5T5pv/view

Creating click-through as well as cut-through

'\ When you know Screwfix
S WA Sprint is on route

NEED MORE SUPPLIES?

fivebyfive


http://drive.google.com/file/d/1C_drXNQt9uUNDFv7CeDphM7CuSZKQPWi/view
http://drive.google.com/file/d/1DK7Ohtg-GCtqCpmQThkxLxqG5b8hTvxj/view
http://drive.google.com/file/d/1A30n5QO2JIlfO1LC7eKiIvyhsIr9bumO/view

Dialling up talkability and infiltrating

popular culture

Matthew Wilder - Spotify Top Songs | Current charts

Last updated: 2023/10/22

=
A

Total As lead Solo  As feature (*)
Streams 487,778,878 379,131,126 374,131,126 108,647,752
Daily 221,055 183,133 183,133 37,522
Tracks 10 9 9 1
Song Title Streams Daily
1 Break My Stride 375,413,344 181,962
2 * A Girl Worth Fighting For - From "Mulan™/So.,.. 108,647,752 37,922
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Instagram reel

TikTok video

) W R @

Woe

KOl Wy g e

O i il

B

Bum b gar

o

Ik bt
"

NS - Wiaa =
b WL B Vet 1k the AR L0kt 43 &

>

" ok

é LT N
Wt 1y T M hwr e 4 M

| Twraceckibdens 11 W
P forped waited et ol rrale. ped st oy
wicty R &R

L]
4 MY YOU LODM UOME Yay

Rave e Nretesmtd on o iy

Corvazt




It’s worked!

fivebyfive



It’s worked!

Overall Ad
Performance

I'his ad is a very strong
performer, achieving a high
RED Star Rating, well above
norm. The advertisement will

be well received by consumers

and impact positively on the

brand.
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In summary

fivebyfive

Go beyond tropes to find a truth about the
audience that makes communications more

and more

“Emotions tend to have more
impact than messages, which
mostly get screened out.”

Les Binet & Peter Field
Marketing Effectiveness in the Digital Era
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